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TAILORED RESULTS

Whether you’re looking to:
• Create awareness
• Increase sales
• Build a brand 
• Promote an event

Our strategic process will help 
you reach your goal.
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Show Me the Money: A 
Guide to Getting a Return 

on Marketing 
Investments

Presented by Rhea Allen, President/CEO Peppershock Media



Let’s break it down… What’s the point?

The purpose of ROMI is to measure the degree to 
which spending on marketing contributes to 
profits.

ROMI



While ROMI metrics can be mathematically found, 
the main difference-maker is the adoption of the 
mindset, rather than strictly the numbers alone.

But what does this mindset entail? 

Mindset



Make the most out of the least
Turn nothing into something 

No matter the industry, efforts can be made to streamline processes and 
create the maximum value possible. This is the process necessary to get 
the greatest return on your marketing investments.

Maximization



Knowledge is the greatest tool in maximizing ROMI, 
and the key to gaining knowledge is measurement.

Measurement

It would be difficult to use a 
GPS system to reach a 
destination if you didn’t 
know your current location. 
This same concept applies 
in business.



Once you’ve established metrics within your business that you 
want to track, it’s time to plan out ways to streamline your systems.

Then: execute a plan, review the results, improve the plan, repeat.

Streamline



That’s the big picture of achieving a greater ROMI, but that’s just the tip of 
the iceberg. Let’s unpackage this further and discuss more applicable 
steps to measure your investments and grow them in potency.

Tip of the Iceberg



Here are the following steps to effectively develop ROMI.

1. Establish a Tracking Routine
2. Know Your Web Analytics & Conversions
3. Just Ask! 
4. Identify all Elements to 

Find Your CAC 
5. Evaluate Your Efforts

Steps to Success



Tracking Routine

Create a tracking routine
•Decide which platforms to track

• Facebook, Twitter, Email, TV, Radio, Print, Web, etc.

•Decide what metric to measure 
• Likes, Re-tweets, responses, clips, clicks, conversations, 

conversions
•Decide when to measure and how often

• Too soon, not enough data. Too late, no longer relevant data



Tracking Routine

After establishing which channel to track, there are numerous tracking tactics to 
employ. For example: promo codes, unique URLs, and contact forms are easy 
ways to gain valuable information on visitors to your website.

Don’t be afraid to experiment with new tracking methods, there are lots to try!



In recent years, businesses have gone more and more digital, establishing 
their foothold on the internet, no matter the industry. 

Because of this, it is important to understand the importance of web 
analytics & conversions so that you too can capitalize on a more 
plugged-in society. 

Web Analytics & Conversions



In the interest of time, we will focus exclusively on Facebook today.
The Ads Manager allows you to create, customize, and 
manage ads for your page(s).

Additionally, Facebook Insights provides a very detailed look 
into the results of your efforts through easy-to-understand 
metrics. 

Facebook Advertising



Facebook Advertising

Easily Tracks:
● Reach
● Impressions
● Engagements
● Likes
● Boosted Results

Boosted Post



Boosted Post Breakdown

Boosted posts are:
1. Optimized for all 

devices
2. Customizable 
3. Easily analyzed

Other features:
● Pause/Start
● Extend duration
● Modify budget
● Change audience
● Previews

3.

2.

1.



The Ads Manager 
provides an overview of 
all ads for your account.

Tracks changes over 
time, showing specific 
instances of growth or 
decline.

Metrics inform you on the 
status of your ad 
campaigns, taking out all 
the guesswork.

Ads Manager



Understanding Metrics

1. Awareness
2. Engagement
3. Understanding
4. Belief
5. Message Testing
6. Survey
7. Reach
8. Frequency

9. GRPs
10. Impressions
11. Number of clips
12. Media Impressions
13. Accuracy of Coverage
14. Advertising Value 
15. Equivalency Sponsorship



Find Your CAC

How much does it cost you to acquire a new 
customer in a period of time?
• This is your total marketing cost 

including: salaries, overhead, 
ads, transportation, etc… and 
divide by the number of new 
customers during that time



Evaluate Your Efforts

Did the target market do what you wanted them to do?
• Sometimes the goal isn’t sales, perhaps you were 

trying to increase awareness or start a conversation



https://docs.google.com/file/d/18arSudutMruyRsx_2f_GNlXxO-K4RSu5/preview


See You Next Time!



There you have it, the tips and tricks we use to create 
the best company culture possible!

Overwhelmed? We can help you out! 

Conclusion



https://docs.google.com/file/d/1ATeFlq7F9cfHS8_6-SNceNnqbIZMpheg/preview


Questions?

Disrupt. Connect. Inspire.
Peppershock.com

208-461-5070


